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our data

The data presented has been prepared in accordance with The Gender Pay
Gap Information Act.

The figures are a snapshot from 30t June 2025 payroll data.

This registration requires emplovyers with over 50 employees to publish
information on their gender pay gap —specifically, sender-based differences
INn Mmean and medium hourly remuneration, mean and median bonus
payments and the percentage of employees paid a bonus or benefits in
kind.
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Full time Part time Temp Overall

Median gender pay gap in 3.09 -6.63 n/a 15.18
hourly pay

Difference in median bonus 38.76 n/a n/a 38.76
payments




03.6%

of women
received a
bonus

551%

of men
received a
bonus

14.3%

of women

received
benefitin
kind

23.1%

of men
received
benefitin
kind




Number of men and women in each pay quartile

The below charts show the gender distribution across 4 pay quartiles.
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what have we been doing

As part of a global business, we continue to take meaningful steps towards gender parity, we have laid the groundwork for future progress through key initiatives:

Strengthened leadership in DEI Building commmunity and awareness
We appointed a new Head of Diversity, Equity and Inclusion to We hosted Global Women’s Network events, creating space for a
enhance our global approach and embed DEI in every aspect of our supportive and inclusive environment.
business.

Supportive workplace wellbeing
Inclusive hiring practices We delivered a dedicated menopause policy to enhance awareness
We introduced gender-diverse shortlists across Talent Acquisition, and support for colleagues experiencing menopause.

ensuring greater representation in both external and internal hiring.
Global standard parental leave

Accountability at all levels Aiming to support all family types, we launched this new policy to give
We implemented DEI-related KPIs for leaders at all levels, reinforcing equal opportunities to colleagues as they build and nurture their
our commitment to measurable progress. families.

Empowering women in the workplace

We launched female mentoring programmes to support career
development and progression. This was a huge success with 106 .
mentees all female and a ratio of 60% female and 40% male for those “why
signing up to be a mentor. CI{)WN
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our plans for the coming year

We are excited to build on the initiatives we've started and further strengthen our commitments to gender diversity. Over the next year we will focus on:

Expanding International Woman'’s Day initiatives
We will enhance our IWD celebrations with inspiring guest speakers,
internal role models, and broader engagement opportunities.

Enhancing visibility and representation

Our careers website will be updated to prominently feature gender-
diverse content, while a dedicated social media group will celebrate
success stories, achievements and key milestones in gender diversity.

Equipping our teams for inclusive hiring
We will introduce interview training focused on gender diversity and
unconscious bias to ensure a fair and equitable recruitment process.

Drive change through STEM and social value initiatives
We will continue grassroot efforts to support gender diversity in STEM
fields and beyond.

Launching an apprenticeship programme for women in leadership
Providing aspiring female leaders with opportunities to develop, grow
within our business, and build a strong pipeline of talent from within.

Strengthening our Women’s Network
We will expand our Woman'’s Network group to provide more
opportunities for connection, mentorship, and career development.

Championing female leadership
We will place a greater focus on developing and supporting female
leaders across the organisation.

Advancing pay equity
We will continue our commitment to European gender pay reporting
to ensure transparency and progress.
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